
01 Personalized
shopping 
experiences

The COVID-19 pandemic created the need for many consumers to rely heavily on 
online shopping. While the evolution of digital shopping is significant, the allure of 
in-store shopping is still alive and well. As shoppers return to brick-and-mortar 
stores, the omnichannel experience including both digital and physical touchpoints 
— enabled by 5G connectivity and IoT device integration — has taken the retail 
world to a whole new level.

Here are seven ways today’s smart store provides 
shoppers with a seamless, responsive experience. 

Personalized shopping experiences are the key to 
success in retail. Retailers can suggest products, and 
services by marrying apps, location services and 
shopper loyalty information to mine shopping habits. 

Seven ways smart stores 
are changing the retail 
shopping experience
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Environmental, social and governance (ESG) issues 
matter to customers, more of whom are shopping with 
their conscience. Just take a look at the news to see how 
quickly consumers stop supporting brands that aren’t 
thoughtful about their ESG approach. Smart stores help 
ensure businesses can focus on what is important to the 
world, and to their customers.

These are just a few of the many ways smart stores, enabled by reliable, high-speed 
connectivity, are reshaping the way retailers do business. It’s vital that businesses 
incorporate these advancements as soon as possible to ensure they are providing 
consumers with the experiences they now expect.

As Leslie Hand, IDC group vice president, points out in a 2022 report, “Retailers 
now have the opportunity to take previously invisible data and make it actionable, 
in real time. We are only scratching the surface of how RFID, computer vision, 
beacons, sensors, and Wi-Fi will automate and optimize customer engagement and 
omnichannel operations. The power of seeing what can't be seen via RFID, sensors, 
Wi-Fi, beacons, and video technology will be a fundamental component of 
insight-driven omni-channel retail going forward." 

T-Mobile for Business is helping the retail industry improve
connected customer experiences with the country’s
largest, fastest, and most reliable 5G network.

To learn more about how to enable your smart store 
transformation, see How 5G Can Fuel a Retail Industry 
Transformation, or learn 4 Ways 5G in Retail will Advance 
Frictionless Shopping.
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Fast, frictionless 
checkout

Instant sales 
advice 

Near real-time price 
and product updates 

Fun, unique 
buying 
experiences 

91% of consumers say they’re 
more likely to buy from brands 
that provide personalized 
offers and recommendations.3

86% of surveyed shoppers said 
they were likely to share their 
browsing or purchase data to 
receive personalized offers.4

Estimated increase in basket size when using smart 
cart technology.5

57% of shoppers in a 30,000-person survey said 
they'd be excited to see frictionless checkout or an 
AI-enabled store in their neighborhood.6

of retail shoppers still complete their purchases in a 
brick-and-mortar store.1

of consumers are willing to switch from online 
shopping to brick-and-mortar stores that use
automation technology.

Smart carts — which use scales and scanners — let consumers check out as 
they shop, decreasing pressure on staff to process transactions. Touchless 
checkout uses a combination of radio frequency identification (RFID) tags and 
weight sensors to manage a store’s inventory system, keeping a running tally of 
what a shopper puts into a cart. Payment can then be processed automatically 
as they leave the store.

Digital signage kiosks with chatbots and virtual 
salespeople can answer questions for consumers 
on the spot. Data collected via these kiosks can 
then inform subsequent digital marketing efforts 
after consumers leave the store. Associates 
involved in the smart store experience can provide 
value-added service options to customers based 
on data delivered directly to their tablet or phone.

The minimum projected percentage businesses can 
expect to increase their average purchase amount 
by replacing in-person counter service with kiosks.7

Anticipated compound annual growth rate 
(CAGR) of the global chatbot market between 
2021 and 2028 — a key indicator that customers 
increasingly expect automated options in their 
shopping experiences.8

IoT devices like smart shelves and signage can provide pricing information, upsell 
and cross-sell suggestions, and present personalized coupons and offers. For 
example, a consumer who recently bought a pair of shoes and allowed a retail store’s 
app to track them could recieve a personalized discount offer for socks or insoles  
when they pass the footwear section. 

Who needs fitting rooms if a smart mirror can 
show a shopper what a shirt will look like on 
them, which size fits them best, and what colors 
are in stock? Smart mirrors – many of which 
require ultra-low-latency and mid- to high-band 
service only 5G can provide – often have 
touchscreen capability as well, allowing 
consumers to complete their purchase mere 
seconds after the try-on experience. 

Clean, well-stocked 
stores

Advanced IoT robots can roam aisles, logging inventory and cleaning floors while 
monitoring traffic flow and scanning for loss prevention. RFID tags can track 
physical inventory movement, quickly identifying empty shelf space. This is 
especially important as retailers struggle to meet staffing needs and better 
engage employees. 
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social and 
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Fastest: Based on median, overall combined 5G speeds according to analysis by Ookla® of Speedtest 

Intelligence® data 5G download speeds for Q3 2022. Most Reliable: According to independent 

third-party umlaut from crowdsourced user experience data including task completion (Apr to Sept 
2022). See 5G device, coverage, & access details at T-Mobile.com. 
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91%

62% of shoppers polled in 
2022 said a brand would lose 
their loyalty if it delivered a 
non-personalized experience, 
up 17% from 2021.9

The average incremental 
in-store sales lift experienced 
by retailers using a digital 
signage brand focused on 
beverage marketing.10

6%

58% of retail workers said they 
were happy at their jobs in a 
2022 survey – the lowest of 
any industry. Automating 
mundane tasks could be a 
crucial step to boosting 
worker satisfaction.13

39% of retailers are planning 
to implement RFID tag 
systems as a loss prevention 
measure, according to a 
2022 survey.14

58%

57%

26%

80% of apparel returns are size-related. Virtual 
try-ons via smart mirrors that accurately scan a 
customer’s body for fit can cut down on retailers’ 
return-related expenses.11

88% of shoppers said the experience a company 
provides is as important as its products 
or services.12

The estimated amount of energy cost savings IoT 
devices – like sensors for systems that dim 
unused lights or optimize refrigeration – could 
provide each year.15 

57% of shoppers said they were “willing to 
change their purchasing habits to help reduce 
negative impact to the environment.”1657%
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